
April 8–9, 2016
Salt Lake Marriott Downtown at City Creek

Salt Lake City, Utah

publishinguniversity.org

April 8–9, 2016
Salt Lake Marriott Downtown at City Creek

Salt Lake City, Utah

publishinguniversity.org

PROGRAMPROGRAM

The Premiere Educational Event
for Indie Publishers and
Self-Published Authors





On behalf of your Independent Book Publishers Association (IBPA) staff and
board of directors, we’re pleased to welcome you to the 28th annual Publishing
University. It’s finally here!

By coming to Publishing University, you’ve made a wise investment in your 
publishing program. No other conference comes close to providing the kind of 
supportive space needed for quality learning, relationship building, and inspiration.
We look forward to working with you over the next day and half as you forge
new partnerships, strengthen existing ties, and recognize excellence in publish-
ing during the much anticipated Benjamin Franklin Book Awards ceremony.

As we say every year, this is YOUR conference: it starts and ends with you.
Now’s your chance to reflect on your specific publishing goals and to bring your
personal perspectives to the table. Over 50 experts are onsite to help refine your
thinking through panel discussions, lectures, workshops, and one-on-one con-
sultations. It’s hard to think of a more effective means of moving your program
forward than through determined engagement over the next day and a half.

So, what specifically do you have to look forward to over the next day and half?
Here are some highlights:

• An inspiring Keynote Address from Kwame Alexander, a Newbery Award 
winning author/publisher who has sold over a million poetry books.

• A full schedule of breakout sessions featuring practical guidance from 
industry experts.

• A gala book award ceremony highlighting excellence in independent publishing.

• The opportunity to “Ask the Experts” in your own private consulting sessions.
(Sign up here: bit.ly/PubUAsktheExperts.)

• A chance to “put yourself in the picture” by filming your own book trailer as
part of “Lights, Camera, YOU!”

• IBPA’s Annual Meeting and membership luncheon where you’ll receive an
“IBPA update” from Peter Goodman, Chair of IBPA’s board of directors.

• …and much more!

The 28th annual Publishing University is a catalyst for growth and opportunity
for all our members. We’re sure glad you’re here! As you make your way
through the conference, please don’t hesitate to let us know how we might
make your experience truly one-of-a-kind. We appreciate your membership
with IBPA very much and are happy to be of service.

Warm regards,

Angela Bole
Chief Executive Officer
IBPA

Terry Nathan
Chief Operations Officer
IBPA
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PUBLISHING UNIVERSITY AT A GLANCE
THURSDAY | APRIL 7, 2016 | SPECIAL EVENTS BEFORE PUBLISHING UNIVERSITY
9:00 AM – 5:00 PM Special Program: Practical Advice for Metadata, eBook Production, and Distribution A separate registration fee applies

5:30 – 7:00 PM Literature and Libations All attendees are invited

FRIDAY | APRIL 8, 2016 | PUBLISHING UNIVERSITY BEGINS
9:00 AM – 10:45 AM Exclusive LDSPPA Membership Meeting at Publishing University A separate registration fee applies

11:00 AM – 12:00 PM Welcome First Timers! Learn How to Get the Most Out of PubU All attendees are invited

12:30 – 12:50 PM Welcoming Remarks by IBPA’s Executive Director, Angela Bole All attendees are invited

12:50 – 1:50 PM General Session: Identifying your Publishing DNA All attendees are invited

1:55 – 2:55 PM Keynote Address: From Idea to Shelf: 7 Tools for Publishing Success All attendees are invited

3:15 – 4:15 PM Breakout Sessions All attendees are invited

3:15 – 4:15 PM Ask the Experts: Easy sign up/updates to a scheduled time: go to bit.ly/PubUAsktheExperts Registration required

3:15 – 4:15 PM Lights, Camera, YOU! A separate registration fee applies

4:30 – 5:30 PM Breakout Sessions All attendees are invited

4:30 – 5:30 PM Lights, Camera, YOU! A separate registration fee applies

6:00 – 9:30 PM 28th Annual Benjamin Franklin Awards Ceremony generously sponsored by Lulu.com Open to all attendees, Add’l tickets $30 each

SATURDAY | APRIL 9, 2016 | PUBLISHING UNIVERSITY CONTINUES
7:30 – 8:50 AM Continental Breakfast & Table Top Networking, generously sponsored by Thomson-Shore All attendees are invited

9:00 – 10:15 AM General Session: (Back to) The Future of Independent Publishing All attendees are invited

10:30 – 11:45 AM Breakout Sessions All attendees are invited

10:30 – 11:45 AM Ask the Experts: Easy sign up/updates to a scheduled time: go to bit.ly/PubUAsktheExperts Registration required

12:00 – 1:00 PM IBPA’s Annual Meeting & Membership Luncheon, generously sponsored by Ingram All attendees are invited

1:15 – 2:15 PM Breakout Sessions All attendees are invited

1:15 – 2:15 PM Ask the Experts: Easy sign up/updates to a scheduled time: go to bit.ly/PubUAsktheExperts Registration required

2:30 – 3:30 PM Breakout Sessions All attendees are invited

2:30 – 3:30 PM Ask the Experts: Easy sign up/updates to a scheduled time: go to bit.ly/PubUAsktheExperts Registration required

3:45 – 4:45 PM Breakout Sessions All attendees are invited

3:45 – 4:45 PM Ask the Experts: Easy sign up/updates to a scheduled time: go to bit.ly/PubUAsktheExperts Registration required

5:00 – 5:30 PM Closing Session with raffle prizes All attendees are invited

ear 2016 IBPA Publishing University Attendee:D
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  THURSDAY | 9:00 AM – 5:00 PM
Special Program: Practical Advice for Metadata, eBook
Production, and Distribution
Room: Solitude

Joshua Tallent
Director of Outreach and Education
Firebrand Technologies
During the first half of this workshop, you’ll learn how to
construct high-quality title metadata, what information is
the most important, industry best practices and recom-
mendations, how different retailers handle the metadata
you send them, and various methods for the distribution of

your print and eBook metadata. You will also learn about eBook distribution
options, including DIY, small publisher solutions, and advice for what to do as
you grow out of those options. 
In the second half, an overview is provided of eBook production practices,
including practical information on current standards and capabilities, creation
techniques, tools, workflows, and outsourcing. You will also learn how to do
quality assurance testing on your eBook files, with practical advice that
applies to everyone, even if you’re not the one creating the eBooks yourself.
This workshop will provide you with practical, actionable steps you can use
immediately to get the most out of these critical aspects of your business.
Pre-registration of $99 is required to attend. 
To register, please email Mimi@ibpa-online.org.

  THURSDAY | 5:30 – 7:00 PM
Literature and Libations
Ballroom Pre-Function Area
For those flying in a bit early, spend
Thursday evening meeting and min-
gling with the Publishing University
community during Literature and
Libations. This special networking
event is designed to give Publishing
University attendees the chance 
to gather informally prior to the 
conference. Bring lots of business cards! See you there. 

Generously sponsored by

SPECIAL EVENTS BEFORE PUBLISHING UNIVERSITY

“Coming together is the beginning. 
Keeping together is process. 
Working together is success.”

HENRY FORD

APRIL 7  | THURSDAY
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  FRIDAY | 11:00 AM – 12:00 PM

Welcome First Timers! 
Learn How to Get the Most Out of PubU
ROOM: G-H
Back by popular demand, we’re hosting a special facilitator-led discussion for
PubU first timers! Stop by to meet other newbies and learn how to get the
most out of your PubU experience. During this session, you’ll have a chance to
network and meet IBPA staff and veteran PubU attendees who will help
answer questions and provide guidance for navigating PubU in style.

  FRIDAY | 12:30 PM – 12:50 PM

Publishing University 
Welcoming Remarks
ROOM: GRAND BALLROOM

Angela Bole
Chief Executive Officer, IBPA
Welcome! Publishing University is YOUR conference.
It starts and ends with you. During her brief Welcoming
Remarks, IBPA Chief Executive Officer Angela Bole will
introduce you to the 2016 program and suggest ways to
make the most of your day-and-a-half onsite. Perhaps the
greatest advantage you’ll gain from attending Publishing

University will come from the power of networking with a dedicated community
of people working toward common goals. Find out how best to engage during
these brief opening remarks!

  FRIDAY | 9:00 AM – 10:45 AM

Special Program: LDSPPA Membership
Meeting at  Publishing University
ROOM: SOLITUDE

IBPA is pleased to support the semiannual LDSPPA (LDS Publishing Profes-
sionals Association) membership meeting. The topic of the meeting is Get
Published and Go Viral! with special guests Kathy Gordon, managing editor
at Covenant Communications, Seth Adam Smith, blogger and author of
Marriage Isn’t For You, Lisa Mangum, author of The Hourglass Door Trilogy
and editor at Deseret Book and Shadow Mountain, and Devan Jensen, execu-
tive editor at BYU’s Religious Studies Center. Light breakfast will be served
(muffins, juice, and water).
A separate registration fee benefiting the LDSPPA will be collected
onsite: $10.00 for LDSPPA Members; $35.00 for Nonmembers

APRIL 8  | FRIDAY

Program generously
provided by
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APRIL 10, 2015

Identifying your Publishing DNA
The human genome is a sequence of billions of pieces of DNA, the biological database that makes us who we are. All members of
the human family share the same genome, and the countless possible variations account for our individual identities. The DNA of
independent publishers is equally complex and diverse. Many IBPA members trace their roots to work as authors and editors. Others
are entrepreneurs or subject matter experts, advocates, or evangelists. No matter where they came from, however, IBPA publishers
of every size and genre enjoy a common heritage connected to their desire to share information and inspire the imagination. Through
personal stories and case studies, panel members discuss what their individualized publishing heritage says about finding success
and happiness as an independent publisher.

From Idea to Shelf: 7 Tools for Publishing Success
                                 (or How I Sold Nearly a Million Poetry Books)
Featuring: Kwame Alexander, Poet. Kids Author. Novelist. Teacher. Cool Dude.
Kwame Alexander is a poet, educator, and New York Times Bestselling author of 21 books, including The Crossover, which
received: the 2015 John Newbery Medal for the Most Distinguished Contribution to American literature for Children, the
Coretta Scott King Author Award Honor, The NCTE Charlotte Huck Honor, the Lee Bennett Hopkins Poetry Award, and the
Passaic Poetry Prize. During this lively keynote address, Kwame will discuss growing up in a publishing family—his father
was a publisher; his mother was an English teacher—and share some of the tools and tips he learned along the way: writing,
publishing, and selling books on three continents.

GRAND BALLROOM

12:50 – 1:50 PM  •  GENERAL SESSION

1:55 – 2:55 PM  •  KEYNOTE ADDRESS

APRIL 8  | FRIDAY

Moderator:
Chris Kenneally,

Copyright
Clearance Center

Panelists: Peter Goodman (Stone Bridge Press); Kathryn Kemp Guylay (Healthy Solutions of Sun Valley); Karla Olson (Patagonia
Books); Christoper Robbins (Familius & American West Books)
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   LIGHTS, CAMERA, YOU! 

Friday | 3:15 – 4:15 PM
Friday | 4:30 – 5:30 PM

Held simultaneously with Breakout Sessions
Only 4 spots available in each time slot.

You can boost online visibility, drive traffic to your website, and build
a human connection with your audience using short videos about you
and your book. And IBPA is here to help!

LIGHTS, CAMERA, YOU! isn’t an educational program. Instead, those
who register for this special session create a 3–4 minute video for
their unlimited use after Publishing University. An additional $125
registration fee covers time with a professional videographer, plus
basic editing and electronic delivery of the video file. Each LIGHTS,
CAMERA, YOU! session takes 15–20 minutes. The rest of the hour
can be used to watch other videos being filmed, or to attend Ask the
Experts sessions.

LOCATION: Salt Lake Marriott Downtown at City Creek 
ROOM: PARK CITY (2ND FLOOR)

INTERESTED IN REGISTERING? Email Mimi Le at
mimi@ibpa-online.org for more information.
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  FRIDAY | 3:15 PM – 4:15 PM

Breakout Sessions
Focus on THE BOOK
Growing Your Children’s Publishing Business
Room: G
Children’s books are different—and we’re not just talking about paper stock or
colorful illustrations! From the content to the customer, from the marketing to
the distribution and end markets, children’s book publishers must address
demanding audiences and gatekeepers. Perhaps what matters most are the
unique publishing cultures: without exaggeration, no two are alike.
MODERATOR: Christopher Kenneally (Copyright Clearance Center)
INSTRUCTORS:  Kwame Alexander (Newbery award-winning author); 
Rana DiOrio (Little Pickle Press); Christopher Robbins (Familius)

Focus on THE BUSINESS
How Small Publishers Can Innovate in Every Area of 
Their Business
Room: H
Steven Piersanti tells how BK has survived and thrived in a challenging publish-
ing climate by innovating in every area of its business, from author relation-
ships, editorial, digital publishing, marketing, and production to governance,
employee compensation, and community building. Piersanti shares BK’s signa-
ture practices, including its famous Author Days, its radically author-friendly
publication agreement, the BK Authors Cooperative, and the Berrett-Koehler
Foundation. 
INSTRUCTOR: Steven Piersanti (Berrett-Koehler Publishers)

Focus on THE MARKETING
Top 20 “Outside the Box” Book Marketing Ideas: 
How Thinking about Your Readers Will Sell More Books
Room: I
Tired of the same old ideas? This discussion includes unique examples of
authors who have traveled outside the box (and sometimes over the top of the
box!) to market their work, and will be followed by an energetic, facilitated
brainstorming session.
Attendees will walk out with at least three new ideas to grow their readership.
What are you waiting for? Let the creativity flow!
INSTRUCTOR: Shari Stauch (Where Writers Win)

Focus on THE SALES
Your Book is Just the Beginning: 
Building Multiple Revenue Streams from a Single Great Idea
Room: J
When it comes to monetizing content, book sales can be just the tip of the 
iceberg. Tanya discusses the elements needed to turn your idea into a brand
that includes multiple revenue streams in addition to the book. Best suited for
non-fiction, but applicable across many genres, Tanya will illustrate best prac-
tices on product format for different types of content and how to re-purpose and
refresh your intellectual property to get the most value. With examples, case
studies, and Q&A, you’ll leave with a roadmap that could boost your bottom line.
INSTRUCTOR: Tanya Hall (Greenleaf Book Group)

Room: GRAND BALLROOM
HELD SIMULTANEOUSLY WITH THE BREAKOUT SESSIONS ABOVE.
You could pay hundreds of dollars for a consultant’s attention, but during
IBPA’s Exclusive Ask the Experts sessions, access to the best in the busi-
ness is FREE! A 15-min. private consultation with a publishing profession-
al who has valuable experience in the area where you need advice. 
Easy sign up/updates to a scheduled time:go to bit.ly/PubUAsktheExperts

ASK THE EXPERTS | 3:15 – 4:15 PM 
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Lights, Camera, YOU!

  FRIDAY | 4:30 – 5:30 PM

Breakout Sessions
Focus on THE BOOK
Create Your 30-Second Book Pitch
Room: G
You’ll learn how to get your voice, your expertise, and your book recognized
above the clatter and racket of the crowd. Do you know how to craft a pitch that
hooks the listener quickly and succinctly so that books are sold? You’ll discover
how to create a 30-second or less pitch that hooks the listener, three words
that every pitch must elicit from the listener, and the five elements that can
make your pitch memorable. Attendees will practice their pitch and walk away
with a makeover.
INSTRUCTOR: Judith Briles (AuthorU.org)

Focus on THE BUSINESS
It’s Dangerous to Go Alone
Room: H
It is time to delve into the dangers of DIY and the powers of delegation, to learn
what you actually need to know and how to define the limits of your required
knowledge. Come to this session if you’d like to obtain practical advice for 
finding and working with professionals who can help you, both employees and
vendors. Special prize handed out during the session to the first geeky attendee
to know what the session title refers to! 
INSTRUCTORS: Joshua Tallent (Firebrand Technologies), Mark Wesley (me+mi
publishing)

Focus on THE MARKETING
Getting a Blog Up and Running: 
How to Start, Maintain, and Succeed in the Blogosphere
Room: I
Tailored for the indie publisher of either fiction or nonfiction who wants to
establish an online presence for their books through blogging and social 
media, this session provides an overview of what it takes to start, maintain,
and succeed in the blogosphere. You’ll gather best practices, writing tips, 
strategies, and more from seasoned blogger and branding expert, Corrin
Foster. Questions addressed include: Why blog? What are the elements of a
blog? Which domain and what hosting options are right for you? How do you
integrate social media? Where’s the money?
INSTRUCTOR: Corrin Foster (Greenleaf Book Group)

Focus on THE SALES
High Volume Non-Retail (and Other-Retail) Sales: 
The Specifics Delivered
Room: J
You CAN sell more books and make more on each sale—with no returns! We
take you behind-the-scenes and beyond bookstores & libraries to discover 
the secrets that sales pros use to find more buyers and make large sales 
happen. ‘Other-retail’ and non-retail—e.g., schools, military, associations, and
corporations—provide valuable high volume sales opportunities. You’ll learn
from seasoned book professionals Brian Jud and Sharon Castlen who will show
you what to do and when to do it.
INSTRUCTORS: Sharon Castlen (Integrated Book Marketing), Brian Jud
(Association of Publishers for Special Sales) 

Held simultaneously with Breakout Sessions
Only 4 spots available in each time slot.
You can boost online visibility, drive traffic to your website, and build a
human connection with your audience using short videos about you and
your book. And IBPA is here to help!
—For a more information see box on page 6.
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FRIDAY | 6:00 – 9:30 PM 

The Benjamin Franklin Awards, which include over fifty categories recognizing
excellence in book editorial and design, are regarded as one of the highest national
honors for indie publishers and self-published authors. Held in conjunction with
IBPA’s Publishing University, the 2016 award ceremony is a gala dinner where all
Gold winners receive an engraved trophy marking their achievement. All Publishing
University attendees receive a complimentary ticket to the Benjamin Franklin Awards
Ceremony. Additional tickets can be purchased for $30 each. 

6:00 – 7:00 PM: Cocktails in the Ballroom Pre-Function Area
7:00 – 9:30 PM: Dinner and Awards Ceremony in the Grand Ballroom

SILVER WINNER

GOLD WINNER

Continental Breakfast &
Table Top Networking

SATURDAY | 7:30 – 8:50 AM 

[Back to] The Future of Independent 
Publishing: What You Need to Know 
and Do in 2016 and Beyond

Featuring: Robin Bartlett
(Springer Nature)
PANELISTS: Dave Brown (Shadow Mountain
Publishing); Robin Cutler (Ingram); Mitchell Davis
(BiblioLabs)

No Delorean? No problem. Let our panel of independent publishing
experts provide you with a glimpse of the future of indie publishing.
Each publishing pro provides a specialized prognosis of events likely to
have a significant impact on the independent publishing market in the
near term. This won’t be a pie in the sky—crystal ball presentation:
we’ve asked these savvy soothsayers to translate their prognostications
into practical advice and tactics that you can take back to your future
operations and immediately apply to your publishing enterprise. Drink
plenty of coffee and come to this session energized—ready to take
advantage of some great advice and food for future thought. Our pan-
elists will welcome your specific questions and offer insightful thoughts
to help you achieve and succeed as you return “Back to the Future” of
your publishing endeavors.

9:00 –10:15 PM • GENERAL SESSION

BALLROOM PRE-FUNCTION AREA & GRAND BALLROOM

GRAND BALLROOM

generously sponsored by 

APRIL 8  | FRIDAY

APRIL 9  | SATURDAY

Join IBPA as we honor the winners of our 
28th Annual IBPA Benjamin Franklin Awards!

28th Annual IBPA

Benjamin Franklin 
Awards™

“We realize that information is king and knowledge is supreme.
And if we are to succeed, we must be willing to listen, learn and
share the information we acquire by reading and by experience.
The Publishing University gives us the chance to succeed!”

—Ray Driver, CEO, Reflections Publishing, Inc.
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The IBPA Membership Luncheon 
is generously sponsored by

During this special boxed-lunch program, IBPA members have an opportunity to
hear from the association’s leadership about current governance issues. During
the 2016 meeting, we will also review and approve new candidates to the board
of directors for terms starting July 1, 2016. 
To read more about the nominating process, go to:
ibpa-online.org/applications-now-being-accepted-for-ibpa-board-of-directors/

12:00 – 1:00 PM  • IBPA’S ANNUAL MEETING & MEMBERSHIP LUNCHEON

GRAND BALLROOM

APRIL 9  | SATURDAY

  SATURDAY | 10:30 – 11:45 AM

Breakout Sessions
Focus on THE BOOK
Book Registration for Indie Publishers: 
Metadata Best Practices to Sell and Protect Books
Room: G
Successful book selling—and online discovery—begins with getting your
book’s metadata fundamentals right: ISBN assignment, copyright matters, and
Library of Congress cataloging. David covers timing, budgets, resources, and
the metadata you need to have prepped before beginning the book registration
and distribution process. He also addresses the tools and techniques for 
optimizing metadata for online selling and author/book discoverability. 
INSTRUCTOR: David Wogahn (Sellbox)

Focus on THE BUSINESS
There’s an App for That! 
Technology to Support Managing a Literary Business
Room: J
Technology moves fast and it’s easy to miss the dozens of tools that could
make your life easier and, better yet, your business more successful.
This session focuses on some of the top apps available to help writers 
and publishers in several major areas, including: editing, collaboration, time 
management, self-marketing, accounting, and cost control.
INSTRUCTORS: Monica Landers (AUTHORS.me); David O’Brien (AUTHORS.me)

Focus on THE MARKETING
Online Marketing: 
Creating an Effective Plan You Can Implement Right Away
Room: I
For the busy indie publisher, this session is an overview of online marketing
techniques inclusive of a strategic look at what works and what’s a waste of
time. Thanks to new data sources like TweetReach, Bitly, Google Analytics,
Google Trends, we now know which online tools have a track record for 
success. Whether you’re the author, the publisher, or both, you’ll walk away
from this session with a sustainable and effective plan for online marketing that
you can implement right away.
INSTRUCTOR: Fauzia Burke (FSB Associates)

Focus on THE SALES
How to Get the Attention of Indie Bookstores
Room: H
Some of the most successful indie booksellers offer insights into what works
and what doesn’t when pitching an indie store. How do you get shelf space
and what is the best way to present your book? How should you pitch events
and how can you work with stores to maximize the success of an event? And
what are the wrong things to do? Panelists will also touch on what they’ve
learned about what customers want from their time on the bookstore floor.
INSTRUCTORS: Rob Eckman (The King’s English Bookshop); 
Lynn Rosen (Open Book Bookstore); Len Vlahos (Tattered Cover Bookstore)
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      Friday   •   3:15 – 4:15 PM 
  Saturday   •  10:30 – 11:45 AM 
  Saturday   •    1:15 – 2:15 PM
  Saturday   •    2:30 – 3:30 PM
  Saturday   •    3:45 – 4:45 PM

Ask the Experts

You could pay hundreds of dollars for a consultant’s individual 
attention, but at the IBPA Publishing University “Ask the Experts,”
access to the best in the business is FREE!
• Baffled by book marketing? • Mystified by social media?
• Puzzled by book production? • Flummoxed by finance?

Then we’ve got the answers for you—and only at IBPA Publishing
University “Ask the Experts.” What do you get?
• The undivided attention of a publishing professional with valuable 
experience in the area where you need advice.

• A 15-minute private session—just you and your expert
• Advance appointment opportunity so you’re sure you 
don’t miss out

• Valuable input to help you solve specific problems

Easy sign up and updates to your scheduled time can be
made at bit.ly/PubUAsktheExperts.

  SATURDAY | 1:15 – 2:15 PM

Breakout Sessions
Focus on THE BOOK
“Let’s Edit That Out (Loud)”
Room: G
Though being free of typos is fundamental, what makes a book truly extraor-
dinary is its form, style, continuity, and structure. This session illustrates why
this is true by taking a few writing samples from attendees and editing them
from the front of the room for all to see. By watching a professional editor
work with his brain on loudspeaker, you’ll gain a better understanding of the
editorial process. Perhaps more importantly, you’ll see the path to a higher
quality, professional book that truly inspires.
PRE-REGISTRATION REQUIRED. Email mimi@ibpa-online.org.
INSTRUCTOR: David Kassin Fried (Author/Editor)

Focus on THE BUSINESS
Copyright, Contracts, Content, and More
Room: H
This session provides a general overview of legal issues that arise in publish-
ing law, ranging from basic concepts to the latest developments in copyright,
trademark, defamation, rights of privacy and publicity, digital rights, contracts
and licensing, and international publishing transactions.
Filled with case studies and other real-world examples, this session provides
enough information for attendees to make a clear assessment of the legal
issues they may want to dive deeper into after-the-fact.
INSTRUCTOR: Jonathan Kirsch (Law Offices of Jonathan Kirsch)

Focus on THE MARKETING
Get Branded: The Secret to Soaring above Your Competition
Room: I
Are you ready to establish your goals, position yourself in your industry, and
stand out from the crowd? Then you won’t want to miss this hands-on work-
shop. Author Branding Expert and Internet Marketing Strategist Jeniffer
Thompson walks you through the steps. 
Plus, you’ll take home Jeniffer’s branding strategy workbook (which you’ll
use in the class). Learn how to:

• Establish authority
• Increase visibility 
• Polish your personal style
• Build your author platform

Personal branding is not only about your reputation, it’s about the experience
you want people to have and the feeling you want to create. Your brand is a
combination of authority, online identity, and your personal style. A well-
defined brand sets you apart from your competition and positions you in the
marketplace. If you’re ready to take your business to the next level, you’re
ready to get branded!
INSTRUCTOR: Jeniffer Thompson (Monkey C Media)

Focus on THE SALES
The Four Ps of Sales Success: 
Price, Product, Place, and Promotion
Room: J
Most people are familiar with Neil Borden’s concept of the Four Ps, but have
you given specific thought to how to apply price, product, place, and promo-
tion to your unique publishing program? A good sales strategy will guarantee
the availability of an eager market for your books and ancillary products…but
only if you plan accordingly.
Whether you publish children’s books or narrative non-fiction, attend this
session to learn how to get the right products priced and promoted appropri-
ately within the right distribution channels. It takes work, but it’s worth it!
INSTRUCTOR: Jared Kuritz (Strategies)

GRAND BALLROOM
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Lanyards courtesy of

  SATURDAY | 2:30 – 3:30 PM

Breakout Sessions
Focus on THE BOOK
Covers that Connect: An Experiential Workshop
Room: G
This experiential session is back by popular demand—limited to 25 attendees.
During this interactive workshop, your book’s cover design is brought into
focus with support from award-winning design talent. Course highlights
include supportive feedback on a specific cover design of your choice and
ideas for improvement. As a bonus, the instructors will prepare individualized
critiques for each person who submits their designs at least 2 weeks in
advance of the workshop.
PRE-REGISTRATION REQUIRED. Email mimi@ibpa-online.org.
INSTRUCTORS: Shannon Bodie (BookWise Design), 
Jeniffer Thompson (Monkey C Media)

Focus on THE BUSINESS
Understanding the Emerging Hybrid Publishing Model
Room: H
The gray area between self-publishing and traditional publishing, known as
hybrid publishing, is becoming better defined with each passing season. Hybrid
publishers are changing the nature of how authors interact with their publish-
ing companies, creating new opportunities and trying to level the playing field.
During this panel, four hybrid publishers discuss what’s working and what
challenges they face. This will be an honest conversation about industry 
stigma, preorders and returns, distribution, POD, and walking the middle
ground between self- and traditional publishing. Attend if you’re exploring your
publishing options or are curious about how to set up a hybrid publishing 
company of your own.
MODERATOR: Brooke Warner (She Writes Press)
INSTRUCTORS: Terri Ann Leidich (BQB Publishing); 
Jeremy Thomas (Inkshares), Gail Woodard (Dudley Court Press)

Focus on THE MARKETING
Navigating Book Publicity in the Digital Age: Find Your Angle
Room: I
Book publicity, one of the most vital pieces of launching a book and building 
its visibility in the marketplace, is different from book marketing. A strong 
publicity plan should be developed alongside the marketing plan well before
the book is written. How do you make your book stand out among all the 
others competing for airtime?
This session focuses on generating publicity in today’s market, the role and
impact of social media, and the many facets of communicating in today’s PR
landscape with tweets, posts, and personalized emails. You’ll learn when to do
it yourself and when to leave it to the experts. 
MODERATOR: Marika Flatt (PR by the Book)
INSTRUCTORS: Clark Rich Burbidge (Award Winning Author); 
Chris Schoebinger (Shadow Mountain Publishing); 
Jandra Sutton (PR by the Book)

Focus on THE SALES
Identifying Your Bring-to-Market Strategy
Room: J
Today’s indie publisher can pick from a range of bring-to-market options for
their titles. Depending on your goals, audience, and sales and marketing plan,
how you choose to make your books available to consumers may change;
there’s no one size fits all strategy. This dynamic panel explores the three main
ways indie publishers can bring their books to market: basic fulfillment, full
scale distribution, and print on demand. Each approach involves different
pieces, planning, and strategy to ensure the books are positioned for success.
INSTRUCTORS: Bethany Brown (The Cadence Group); Darrin Sappenfield 
(Total Printing Systems); Richard T. Williams (Small Press United)

  SATURDAY | 3:45 – 4:45 PM

Breakout Sessions
Focus on THE BOOK
SPEAK! Books that Sell Speeches and 
Speeches that Sell Books
Room: G
Would you like to become a PAID speaker? Attend this session to learn:

• three-steps to creating a book that will get you speaking engagements.
• how to make the money! When to charge, how much, and when to raise 
rates.

• best practices for selling books before, during, & after the Event  
• how to let your audience tell you what your next book should be.

INSTRUCTORS: Brenda Avadian (North Star Books); 
Karla Olson (Patagonia Books)

Focus on THE BUSINESS
Selling Digital Media in 2016: 
Challenges and Opportunities for Increasing Revenues
Room: H
eBook and audiobook formats have captured a permanent place alongside
print in terms of reader demand. What does this mean for independent 
publishers? What are the challenges we face, and more importantly, what 
are the opportunities for growth in this rapidly changing, technology-driven
landscape? Our panel explores the options available to today’s indie publisher.
The topics tackled head on include publisher-branded online stores, distribu-
tion strategies, protecting prices and margins, digital piracy and DRM, and
building online retailing presences that inspire loyalty.
MODERATOR: David Woghan (Sellbox)
INSTRUCTORS: Christopher Robbins (Familius); Christine Munroe (Kobo)

Focus on THE MARKETING
Book Launch: The Agony and the Ecstasy
Room: I
It’s time to launch your book! Does that make you happy and expectant, or
worried and anxiety-ridden? Setting yourself up to have a successful book
launch will promote you and your book during this all-important time in your
book’s life, and will keep paying dividends for months and years to come. In
this presentation we’ll step through the planning process of running a launch
that will really get the results you want. We’ll look at the assets you bring to
the launch, the huge variety of tools you can use when you launch, and the
overall strategy that makes it all run.
INSTRUCTOR: Joel Friedlander (Marin Bookworks)

Focus on THE SALES
Creating Super Fans: The Secret to Selling More Books
Room: J
At the end of the day, for all of the marketing we do—for all of the Tweeting,
Facebook-ing, and blogging—what we really want to know is if it’s paying off
or not. Does any of this work actually sell books?
The answer is yes…and no.
During this session, find out how to take everything you’ve learned at
Publishing University to identify the exact right market for your books and how
this will effectively and efficiently turn fans into SUPER FANS.
INSTRUCTOR: Penny C. Sansevieri (Author Marketing Experts, Inc.)
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  SATURDAY | 5:00 – 5:30 PM 

IBPA’s Publishing University 
Closing Session
DEER VALLEY

During this facilitator-led discussion, we will debrief the Publishing
University experience before adjourning and heading our separate
ways. What did you learn? How will you apply it? How can we continue
helping each other achieve and succeed even when not face-to-face at
conference? You’ll also have the chance to win one of these awesome
raffle prizes (must be present to win):

— $50 Visa Gift Card c/o McNaughton & Gunn

— $100 Visa Gift Card c/o Total Printing Systems 

— $100 Visa Gift Card c/o Partnership 
— Kobo eReader c/o Kobo Writing Life

— $100 Gift Certificate for Foreword Reviews advertising or 
services c/o Foreword Reviews

Thank you to our wonderful raffle prize sponsors:

Foreword Reviews
Kobo Writing Life
McNaughton & Gunn
Partnership
Total Printing Systems

APRIL 9  | SATURDAY

HEY. GUESS WHERE WE’LL BE ON
APRIL 7–8, 2017?

WON’T YOU JOIN US?

Publishing University 2017!

Visit publishinguniversity.org for more information.
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KWAME ALEXANDER
Poet, Educator, NYT Bestselling Author
From Idea to Shelf | Keynote Address | Fri. 1:55–2:55 PM
Growing Your Children’s Publishing Business | Fri. 3:15–4:15 PM

Kwame is a New York Times bestselling author of 21 books, including
The Crossover, which received the 2015 John Newbery Medal for the
Most Distinguished Contribution to American Literature for Children.
Alexander believes that poetry can change the world, and he uses it to
inspire and empower young people through his Book-in-a-Day literacy
program which has created more than 3,000 student authors at schools
across the U.S., Canada, and the Caribbean.

BRENDA AVADIAN
Publisher, North Star Books
Speak! Books that Sell Speeches and Speeches that Sell Books | 
Sat. 3:45–4:45  PM

Brenda, author (9 titles) and publisher has been a professional speaker
since 1980 when she was hired to present an interviewing workshop.
Since then, she has spoken at corporate events, keynoted conferences,
and coached executives who have closed hundreds of millions in busi-
ness deals. After her late father’s diagnosis with Alzheimer’s, she began
speaking nationally as The Caregiver’s Voice on topics no one wants to
hear about—caregiving for people with dementia.

ROBIN BARTLETT
Springer Nature
[Back to] The Future of Independent Publishing: What You Need to Know and
Do in 2016 and Beyond | General Session Sat. 9:00–10:15 AM

Robin has spent his career in print and digital publishing. He has held
editorial, marketing and sales positions with leading textbook, trade and
medical publishers. Robin has more than 10 years of progressively suc-
cessful consultative sales experience selling at the C-Suite level. Most
recently, he has focused on selling complex software, decision support
products, databases and research collaboration software to medical
professionals and Deans within the academic market. His experience

includes marketing responsibilities for both non-profit and for-profit organizations.

SHANNON BODIE
Art Director & Partner, Bookwise Design
Covers That Connect: An Experiential Workshop | Sat. 2:30 –3:30  PM

Shannon has worked in the publishing industry for over 20 years. She
has enjoyed sharing her knowledge of the industry, as a speaker, 
consultant and design judge for the past 15 years. Shannon has a 
reputation for outstanding service and award-winning design. She 
specializes in full service design for publishers and authors of all sizes:
from book covers and interior layout, to ebooks, websites, print and
online marketing, social media and branding. She focuses in multi-

media and utilizing digital methods for greener publishing.

ANGELA BOLE
Chief Executive Officer, Independent Book Publishers Association
Welcoming Remarks | Fri. 12:30–12:50 PM

Angela is Chief Executive Officer of the Independent Book Publishers
Association (IBPA), the largest book publishing association in the 
U.S. serving independent presses and self-published authors. IBPA’s
mission is to lead and serve the independent publishing community by
providing advocacy, education, and tools for success. Angela holds a
Masters of Science in Book Publishing from New York University and
currently serves on the board of directors for the Book Industry Study

Group and the International Digital Publishing Forum.

JUDITH BRILES
Book Coach, AuthorU.org
Create Your 30-Second Book Pitch | Fri. 4:30–5:30 PM

Judith is a publishing expert, book coach, bestselling and award-
winning author of 35 books, host of the AuthorU—Your Guide to Book
Publishing podcast that gets over 300,000 downloads each month and
known as The Book Shepherd. She’s the Founder of IBPA affiliate
AuthorU.org and coordinates the annual AuthorU Extravaganza and
Publishing at Sea conferences. Her book, Author YOU: Creating and
Building Your Author and Book Platforms was the silver Book of the Year

in Publishing/Writing in the IndieFab awards. Judith has successfully pitched to Oprah,
GMA, CNN, the WSJ, Newsweek, Time, People, and over 1,000+ media resources.

BETHANY BROWN
President, The Cadence Group
Identifying Your Bring-to-Market Strategy | Sat. 2:30–3:30  PM

Bethany is the president of The Cadence Group, a design, editorial,
marketing, and book coaching provider to the publishing industry. A 
former editorial manager and acquisitions editor, Bethany shares her
deep knowledge of both traditional and self-publishing with authors
and publishers, helping them navigate the ever-changing publishing
landscape.

DAVE BROWN
Managing Director, Shadow Mountain Publishing
[Back to] The Future of Independent Publishing: What You Need to Know and
Do in 2016 and Beyond | General Session Sat. 9:00–10:15 AM

Dave began his career in New York as a copyright attorney represent-
ing both academic and commercial publishers, as well as Fortune 500
media companies. After transitioning to the business side in 2010,
Dave has been pleased to help develop and market hundreds of books
and media products at Deseret Book Company in Salt Lake City. Today
he serves as the Managing Director of the Shadow Mountain and
Ensign Peak book imprints and personally oversees all intellectual

property acquisition and licensing.

CLARK RICH BURBIDGE
Award Winning Author, Serial Chief Executive, Investment Banker
Navigating Book Publicity in the Digital Age | Sat. 2:30 –3:30  PM

After spending thirty years building other people’s businesses and
being named to “Who’s Who” twice, Clark is now applying his insight
and skills to building his own brand. He is the author of five books, the
last four of which have received a string of international Gold Medals
and other prestigious recognitions. Clark has a national youth oriented
outreach through his “Live with the Heart of a Giant” tour emphasizing
reading, literacy, anti-bullying, building confident lives, stay in school,

blended family success, self-worth and finding your personal greatness themes. He is
currently working on his second YA fiction trilogy and a book project with his wife Leah
on the ten principles of successful blended families. Clark and his sweetheart Leah live
in the high mountain valleys of the Rockies where they enjoy outdoor activities with
their blended family of ten children and five grandchildren.

Sign up for “Ask the Experts” at bit.ly/PubUAsktheExperts.
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FAUZIA BURKE
Founder & President, FSB Associates
Online Marketing: Creating an Effective Plan You Can Implement Right Away
| Sat. 10:30–11:45 AM

Fauzia Burke is the founder and president of FSB Associates, a digital
publicity and marketing firm specializing in creating awareness for
books and authors. She’s the author of Online Marketing for Busy
Authors (Berrett-Koehler, Spring 2016). A nationally recognized speaker
and online branding expert, Fauzia writes for Huffington Post,
MariaShriver.com and MindBodyGreen. @FauziaBurke, FauziaBurke.com

SHARON CASTLEN
Founder, Integrated Book Marketing
High Volume Non-Retail (and Other-Retail) Sales: The Specifics Delivered |
Fri. 4:30–5:30 PM

Sharon, the founder/owner of Integrated Book Marketing, works with
small presses and independent publishers across the country in three
areas: pre-press coaching, distribution, full marketing strategy and
implementation. Since 1984, she has also shared her expertise and
mentored clients, authors and publishers through workshops, keynote
addresses, webinars, and “Ask the Expert” sessions during national
and regional publisher and author gatherings.

ROBIN CUTLER
Senior Manager/IngramSpark, Ingram Content Group
[Back to] The Future of Independent Publishing: What You Need to Know and
Do in 2016 and Beyond | General Session Sat. 9:00–10:15 AM

Robin is committed to helping independent publishers easily get their
content into the hands of readers around the globe. To help make this
happen, Robin leads the development of IngramSpark and continues to
support and refine the platform to better serve independent publishers
around the world. Robin has broad knowledge of indie, academic and
trade publishing and is an expert in content creation and distribution,
on-demand models, marketing and author strategies. Robin is a leader

in the independent publishing space, and when not developing new programs and 
services for IngramSpark, she can often be found sharing her expertise at industry
events around the world.

MITCHELL DAVIS
Publishing & Media Entrepreneur/Founder & Chief Business Officer, Bibliolabs
[Back to] The Future of Independent Publishing: What You Need to Know and
Do in 2016 and Beyond | General Session Sat. 9:00–10:15 AM

Mitchell is a publishing and media entrepreneur. He was a founder in
2000 of BookSurge the world’s first integrated global print-on-demand
and publishing services company (sold to Amazon.com in 2005 and 
re-branded as CreateSpace). Since 2008 he has been founder & chief
business officer of BiblioLabs—the creators of BiblioBoard, an award-
winning App and web content delivery system that makes community
engagement tools and content available to schools and libraries. They

work with libraries and publishers worldwide in pursuit of a new vision for libraries as a
bridge for the digital divide and a mainstream media discovery & distribution channel.
Mitchell is an indie producer and publisher who has created award winning books and
documentary films over the past decade through Organic Process Productions, a small
philanthropic media company he founded with his wife Farrah Hoffmire in 2005.

RANA DIORIO
Founder, Little Pickle Press
Growing Your Children’s Publishing Business | Fri. 3:15–4:15 PM

Rana has written her way through life–as a student, a lawyer, an
investment banker, a private equity investor, and now as an author and
publisher of children’s media. Her interests include practicing yoga,
reading non-fiction and children’s literature, dreaming, effecting 
positive change, and, of course, being global, green, present, and safe.
She lives in San Francisco, California with her three Little Pickles.

ROBERT ECKMAN
Marketing Manager, The King’s English Bookshop
How to Get the Attention of Indie Bookstores | Sat. 10:30–11:45 AM

Robert is a native Utah who has spent most of his professional career
as a hotel manager. He has been the manager of a variety of specialty
retail stores. His education is in ornamental horticulture. As the
Marketing Manager at The King’s English Bookshop, Rob plans and
hosts dozens of events with authors every year.

MARIKA FLATT
Founder, PR by the Book
Navigating Book Publicity in the Digital Age | Sat. 2:30–3:30  PM

Marika launched PR by the Book, LLC in 2002, combining her love of
the media, public relations, and books. Leading up to that, after garner-
ing experience as the host of two cable television shows (The Teen
Report & The College Report) in San Antonio, reporting for her college
newspaper, producing for her college TV station, and working with
NBC-TV in Dallas, Marika spent seven years leading the publicity team
of an Austin-based book publicity firm. While there, she was the

Director of Publisher Services, handling the company’s key publicity campaigns and
serving as the company’s spokesperson.

CORRIN FOSTER
Marketing Manager, Greenleaf Book Group
Getting a Blog Up and Running: How to Start, Maintain, and Succeed in the
Blogosphere | Fri. 4:30–5:30 PM

As Marketing Manager at Greenleaf Book Group, Corrin develops and
executes strategic marketing programs and consults with authors on
branding, social media, and book launch strategies. She earned her
MBA from Indiana University, completed the Yale Publishing Course,
and was a 2015 Publishers Weekly Star Watch Honoree. Corrin is also a
popular lifestyle blogger with an audience of over 50,000 fans and has
partnered with companies such as Chevrolet, GAP, Target, and Toms.

She speaks regularly about the importance of social media, blogging as a business, and
effective community building.

DAVID KASSIN FRIED
Author/Editor
“Let’s Edit That Out (Loud)” | Sat. 1:15–2:15 PM

David has been writing, ghostwriting, and editing books since 2006. He
and his clients have a track record of awards and high sales, including
a Mom’s Choice Award winner and an IPPY Awards and Foreword Book
of the Year Awards finalist.

Sign up for “Ask the Experts” at bit.ly/PubUAsktheExperts.



JOEL FRIEDLANDER
Consultant, Marin Bookworks
Book Launch: The Agony and the Ecstasy | Sat. 3:45–4:45 PM

Joel is an award-winning book designer and blogger. He’s been launch-
ing the careers of self-publishers since 1994 from his book design and
consulting practice at Marin Bookworks in San Rafael, California. Joel
also writes TheBookDesigner.com, a popular blog on book design, 
book marketing and the future of the book, and he is the founder of 
The Self-Publishing Roadmap, a training course for authors;
BookDesignTemplates.com, where he provides pre-designed book 

templates for Word and InDesign; AuthorToolkits.com, with marketing tools; and
BookPlanner.com, a new tracking and scheduling tool for authors who publish their own
books. Joel is a past president of the Bay Area Independent Publishers Association.

PETER GOODMAN
President & Publisher, Stone Bridge Press
Identifying your Publishing DNA | General Session | Fri. 12:50–1:50 PM

Stone Bridge Press president and publisher Peter Goodman is a gradu-
ate of Cornell University and lived in Tokyo, Japan for ten years, where
he worked as an editor for English-language publishers Charles E.
Tuttle and Kodansha International before returning to the United States
in 1985. He has served as in-house editor, ghost writer, translator, and
project manager on nearly 350 Japan—and Asia—related titles. Peter
established Stone Bridge in 1989. He is past president of the Bay Area

Independent Publishers Association (formerly MSPA) and is currently Chair of the Board
of Directors of IBPA, the Independent Book Publishers Association.

KATHRYN KEMP GUYLAY
Principal, Healthy Solutions of Sun Valley
Identifying your Publishing DNA | General Session | Fri. 12:50–1:50 PM

Kathryn is a former management consultant who brings an expert
entrepreneurial eye to the world of publishing. As a best selling and
award winning indie author/publisher and principal at Healthy Solutions
of Sun Valley, she approaches the world of publishing from a per-
spective of “how a small fish can survive, and thrive, in a big pond”.
Kathryn has been particularly successful in working the angle of free

publicity, logging over 50 radio and TV interviews upon the launch of her first self-
published book. When she is not working on her next publishing project, Kathryn acts
as a agent of change in the world of health and wellness as the founder and executive
director of Nurture, a nonprofit organization that provides nutrition and wellness educa-
tion and services to children and families. 

TANYA HALL
CEO, Greenleaf Book Group
Your Book is Just the Beginning: Building Multiple Revenue Streams from a
Single Great Idea | Fri. 3:15–4:15 PM

As CEO of Greenleaf Book Group, Tanya Hall drives the company’s
growth efforts and fosters a culture built around serving authors. Prior
to her current role, Tanya worked directly with Greenleaf’s authors to
develop publishing strategies (including multiple New York Times best-
sellers); spearheaded growth strategies including Greenleaf’s eBook
program and the River Grove Books digital-first imprint; and built
Greenleaf’s distribution organization, working directly with retailers 

and wholesalers to develop one of the fastest growing distribution businesses in the
industry. Before joining the publishing industry, Tanya worked in digital media and as a
television producer.

HOBIE HOBART
Partner/Creative Director/Senior Project Manager, Dunn+Associates Design
Ask the Experts only

For over 25 years, Hobie, his partner Kathi Dunn, and their team at
Dunn+Associates Strategic Design and Branding, create success tools
for authors and experts to help them build their branded business
empires, including bestselling book covers, website banners, social
media site branding, and customized promotional marketing materials
for print and online. Clients include Mark Victor Hansen, Ken Blanchard,
Tony Robbins, Deepak Chopra, HarperCollins, Simon and Schuster,

Prentice Hall, mid-sized publishers and self-publishers. Hobie is co-author of Cover
That Book: Insider Secrets for Writing and Designing a Bestselling Book Cover and 10
Simple Steps to Creating a Speaker Kit that Books Your Schedule Solid.

BRIAN JUD
Executive Director, Association of Publishers for Special Sales
High Volume Non-Retail (and Other-Retail) Sales: The Specifics Delivered |
Fri. 4:30–5:30 PM

Brian is an author, book-marketing consultant, speaker, seminar
leader, television host, and president of Premium Book Company that
sells books to non-bookstore buyers on a non-returnable, commission
basis. Brian is also the executive director of the Association of
Publishers for Special Sales (APSS formerly SPAN). Brian is the author
of How to Make Real Money Selling Books (Without Worrying About
Returns). This is the ultimate do-it-yourself guide to selling your books

to non-bookstore buyers in large quantities, with no returns.

CHRIS KENNEALLY
Director, Bis-Dev & Author Relations, Copyright Clearance Center
Identifying your Publishing DNA | General Session | Fri. 12:50–1:50 PM
Growing Your Children’s Publishing Business | Fri. 3:15–4:15 PM

At Copyright Clearance Center, Chris works with his Business
Development colleagues to help the company attract new customers
and achieve greater penetration in existing markets. As a freelance
journalist, he reported on education, business, travel, culture and tech-
nology for the New York Times, Boston Globe, Los Angeles Times, and
The Independent of London, among many other publications. He also
reported for WBUR-FM (Boston), National Public Radio, and WGBH-TV

(PBS-Boston). He is author of Massachusetts 101 (Applewood Books), a history of the
state “from Redcoats to Red Sox”.

JONATHAN KIRSCH
Attorney, Law Offices of Jonathan Kirsch, APC
Copyright, Contracts, Content, and More | Sat. 1:15–2:15 PM

Jonathan Kirsch is a publishing and intellectual property attorney based
in Los Angeles, an expert witness in publishing industry disputes, an
Adjunct Professor on the Faculty of New York University’s Professional
Publishing Institute, and a lecturer and consultant on publishing 
matters. He has long served as general counsel to IBPA, which present-
ed him with its Benjamin Franklin Award for special achievement in 
publishing. He is the author of 13 books, including Kirsch’s Handbook of

Publishing Law and Kirsch’s Guide to the Book Contract, which are now in revision for a
new and updated single-volume edition. (Photo credit: Alfred Benjamin.)
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JARED KURITZ
Managing Partner, Strategies
The Four Ps of Sales Success: Price, Product, Place, and Promotion | 
Sat. 1:15–2:15 PM

Jared  is a managing partner of STRATEGIES, a firm that focuses on 
literary development, publishing strategy, business modeling, market-
ing, and public relations for traditional and small press authors of all
genres. He is also the director of the La Jolla Writers Conference—
dedicated to teaching writers about the art, craft, and business of 
writing. Jared is also the co-publisher of Nightstand Press.

MONICA LANDERS
CEO, Authors.me
There’s an App for That! Technology to Support Managing a Literary
Business | Sat. 10:30–11:45 AM

Monica Landers has been in media and the technology and content
world for decades, building cutting-edge technology, resulting in one
patent and one patent-pending. She recently joins the publishing world
as CEO of AUTHORS.me, a web app connecting writers, agents, and
publishers. Beginning her career producing for ABC News with Peter
Jennings and Good Morning America, Monica then jumped into the
business of building Internet companies. She ran operations for Written

and was VP Media Innovations for Demand Media. She gives back to the business com-
munity with guidance for maximizing their potential in a changing technology landscape,
serving in mentorship roles with an accelerator, universities, and Women@Austin.

TERRI ANN LEIDICH
Founder, Boutique of Quality Books Publishing Company
Understanding the Emerging Hybrid Publishing Model | Sat. 2:30 –3:30  PM

Terri Ann Leidich launched Boutique of Quality Books Publishing
Company (BQB Publishing) in August of 2010. An independent tradition-
al hybrid publisher with multiple award-winning books, BQB was
designed to be “the writer’s publisher,” focusing on quality new writ-
ers. Over the last five years, the company has grown to include two
imprints: BQB Publishing which publishes fiction, and WriteLife
Publishing which publishes nonfiction and literary fiction. Terri is also

the author of From a Grieving Mother’s Heart, For a Grieving Heart, and Family
Inheritance, a 2015 Benjamin Franklin Finalist Award winner in popular fiction.

MAGGIE LICHTENBERG
Publisher, Open Heart Publishing 
Ask the Experts only

Maggie is publisher at Open Heart Publishing, a book publishing and
marketing strategist, and award-winning independent author. She was
a former editorial, marketing and sales publishing company executive
for twenty years in New York and Boston working for Simon & Schuster,
Bantam Books, Grove Press, and Beacon Press. Maggie mentors new
and seasoned authors and independent publishers to create a step-by-
step process to strategically complete, publish, market, and distribute

their print and e-books—saving authors time, energy and unnecessary spending. 

STEPHEN BLAKE METTEE
President & Chief Visionary Officer, Hummingbird Digital Media
Ask the Experts only

Stephen is the president and chief visionary officer of Hummingbird
Digital Media an e-book retailing start-up destined to disrupt the 
e-book retailing oligopoly. He founded independent presses Quill Driver
Books and The Write Thought. During his time at the helm of QDB,
Mettee shepherded two titles into Book-of-the-Month Club selections
and one onto the New York Times bestseller list. One QDB title was
cited in a Supreme Court decision. He served five years on the board of

the Independent Book Publishers Association, two as chairperson.

CHRISTINE MUNROE 
U.S. Manager, Kobo Writing Life
Selling Digital Media in 2016: Challenges and Opportunities for Increasing
Revenues | Sat. 3:45–4:45 PM

Christine is the U.S. Manager for Kobo Writing Life, Kobo’s free self-
publishing platform. She helps authors, agents, and small publishers
reach millions of readers in over 190 countries. Christine brings to Kobo
years of experience as a literary agent and international book scout.

DAVID O’BRIEN
Co-Founder & Creative Director, Authors.me
There’s an App for That!  | Sat. 10:30–11:45 AM

David is a prolific creator of ideas and innovations. With a career that
spans cartooning, publishing, television, and film and web platforms,
David has repeatedly been the source for new ideas and conceptual
forecasting. Although professionally trained in commercial art and
advertising, his entrepreneurial spirit catapulted him into creating 
original concepts and platforms for the motion picture, television, and
social media industries. David is co-founder and creative director of

AUTHORS.me, a service improving opportunities for writers, agents, and publishers.

KARLA OLSON
Director, Patagonia Books
Identifying your Publishing DNA | General Session | Fri. 12:50–1:50 PM
Speak! Books that Sell Speeches and Speeches that Sell Books • 
Sat. 3:45–4:45 PM

Karla is the Director at Patagonia Books. She is also the president of
Publishers and Writers of San Diego, and has been a board member
since 2006. She has been in the publishing industry for over 30 years
and is the founder of BookStudio, a publishing consultancy. Before
founding BookStudio, she was the Creative Director of Tehabi Books,
the founder of Via Press, and worked in the editorial departments of
two major publishers in New York City. Learn more about BookStudio

and its services at www.bookstudiobooks.com.

NATHAN PABST
Independent Publishing Specialist, Ingram Content Group
Ask the Experts only

Nathan is responsible for brokering 3rd party relationships and devel-
oping ancillary services that give authors and publishers the tools to
upload and sell books globally through IngramSpark. He joined Ingram
in 2007 and has held positions such as Sales Representative, Account
Manager, Advertising Executive, and Marketing Manager. He received
his Bachelor’s Degree in Business Administration from Belmont Univ-
ersity in Nashville, TN.

Sign up for “Ask the Experts” at bit.ly/PubUAsktheExperts.



CHRIS SCHOEBINGER
Publishing Director, Shadow Mountain Publishing
Navigating Book Publicity in the Digital Age: Find Your Angle | 
Sat. 2:30–3:30  PM

Chris has worked in the book publishing industry for 28 years. He’s
currently the publishing director for Shadow Mountain Publishing. Chris
has published best-selling authors such as Brandon Mull, James
Dashner, Jason F. Wright, and Ally Condie. In addition, he’s worked as
a writing consultant and ghostwriter with multiple titles hitting #1 on
the New York Times list. Schooled in advertising, Chris is passionate
about cultivation marketing and brand building. 

SHARI STAUCH
Founder & CEO, Where Writers Win
Top 20 “Outside the Box” Book Marketing Ideas: How Thinking about Your
Readers Will Sell More Books | Fri. 3:15–4:15 PM

Creator of Where Writers Win, Shari Stauch has been involved in pub-
lishing, marketing, and PR for thirty years. She is the principal author
of the WWW blog, and works with authors and publishers around the
country, helping them market themselves and their work to find more
readers and sell more books. Where Writers Win’s innovative Winner
Circle offers access to vetted book reviewers, live and virtual book
clubs, and other curated resources developed specifically for authors,

publishers, and book publicists.

JANDRA SUTTON
Digital Marketing Director, PR by the Book
Navigating Book Publicity in the Digital Age | Sat. 2:30–3:30  PM

Formerly the marketing director for Turner Publishing, Jandra joined PR
by the Book with over five years of experience in developing digital
marketing strategies for various small businesses, non profits, interna-
tional brands, publishers, and authors. A writer and a digital native,
Jandra has been transfixed by the potential power of social media
since its outset. After graduating from Huntington University in
Huntington, Indiana with a B.A. in History, she went on to receive an

M.A. in Modern British History from the University of East Anglia in the United Kingdom.
Jandra has worked with a variety of authors and publishers to promote brand growth,
audience engagement, and the development of successful digital marketing strategies
with great success.

JOSHUA TALLENT
Director of Outreach & Education, Firebrand Technologies
It’s Dangerous to Go Alone | Fri. 4:30–5:30 PM

Joshua, the Director of Outreach and Education at Firebrand
Technologies, is dedicated to helping publishers around the world 
create better books. In addition to heading up training and outreach
efforts within Firebrand, Joshua serves on multiple industry commit-
tees and working groups and teaches at publishing conferences year-
round. He also leads the development of FlightDeck, the most robust
EPUB quality assurance tool available. firebrandtech.com.

JEREMY THOMAS
Co-Founder & CEO, Inkshares
Understanding the Emerging Hybrid Publishing Model | Sat. 2:30–3:30  PM

Jeremy is a seasoned leader having led 12 teams while Senior Director
of Software Development at The Active Network. Most recently,
Jeremy was the CTO of popexpert, a marketplace for expertise, where
he assembled the engineering team and built the beta version of the
product. Jeremy also co-authored Enterprise 2.0 Implementation, a
McGraw-Hill book about increasing corporate efficiency with collabora-
tive software.

JENIFFER THOMPSON
Founder, Monkey C Media
Get Branded | Sat. 1:15–2:15 PM
Covers That Connect: An Experiential Workshop | Sat. 2:30–3:30  PM

Jeniffer is a publishing consultant and author branding expert. She is
also the founder and principal at Monkey C Media, a leading book 
services firm specializing in book design, author websites, and Internet
marketing strategy. Jeniffer has more than 20 years experience in the
publishing world and loves helping authors find their way in this 
exciting industry where anyone can publish a book, but doing it well is
the key! Mrs. Thompson is also an author and speaker and serves on

the board of Publishers and Writers of San Diego, an IBPA affiliate. 
MonkeyCmedia.com, JenifferThompson.com 18

SPEAKERS

STEVEN PIERSANTI
President & Publisher, Berrett-Koehler Publishers
How Small Publishers Can Innovate in Every Area of Their Business | 
Fri. 3:15–4:15 PM

Steven Piersanti is president and publisher of Berrett-Koehler
Publishers, Inc., a leading independent publisher of progressive books
on current affairs, personal growth, and business and management.
Berrett-Koehler pursues its mission of “Connecting People and Ideas to
Create a World That Works for All” by publishing groundbreaking books
that promote positive change at all levels—individual, organizational,
and societal. Prior to founding Berrett-Koehler in 1992, Steve served as

president of Jossey-Bass Publishers. He began his career at Jossey-Bass in 1977 as an
advertising copywriter then served as marketing director, editor, editorial director, and
executive vice president before becoming president in 1989. Steve graduated with
Highest Honors from Brigham Young University, where he got his start in publishing by
founding and editing a university student scholarly journal.

CHRISTOPHER ROBBINS
Founder & CEO, Familius | President & Partner, American West Books
Identifying your Publishing DNA | General Session | Fri. 12:50–1:50 PM
Selling Digital Media in 2016: Challenges and Opportunities for Increasing
Revenues | Sat. 3:45–4:45 PM

Christopher is the founder and CEO of Familius, a book publishing 
company with a mission to help families be happy. He also serves as the
president and partner of American West Books, one of the premier book
wholesaling companies to Costco, Sam’s Club, and the exclusive distrib-
utor to Wholefoods throughout North America. He is also the co-founder
of Hummingbird Digital Media and Book Tree and is an adviser and 
partner in the Indian tech company Papertrell. He has served on the IBPA

board and the Writers at Work, BYU Management Society, and Ogden Valley Arts boards.
He loves BYU so much he graduated from that university twice. He likes a good book, a
loving wife, obedient children, a focused managers’ meeting, and dark chocolate.

LYNN ROSEN
Co-Owner, Open Book Bookstore
How to Get the Attention of Indie Bookstores | Sat. 10:30–11:45 AM

Lynn is the co-owner of Open Book Bookstore, located in Elkins Park,
PA. She runs Open Book’s extensive program of classes, workshops,
and events for readers and writers. Lynn is a long-time book publish-
ing industry professional with many years of experience as an editor,
literary agent, and author. Most recently, she was editorial director of
Book Business magazine, and Director of Graduate Publishing
Programs at Rosemont College. She has served as editorial director at

Peter Pauper Press, as senior editor at Running Press and, earlier in her career, as an
editor in the Trade Division of Ballantine Books. She is the author of Elements of the
Table: A Simple Guide for Hosts and Guests (Clarkson Potter). Lynn is proud to currently
be serving as an editorial consultant for the IBPA Independent magazine.

PENNY C. SANSEVIERI
Founder & CEO, Author Marketing Experts, Inc.
Creating Super Fans: The Secret to Selling More Books | Sat. 3:45–4:45 PM

Penny, founder and CEO Author Marketing Experts, Inc., is a best-sell-
ing author and internationally recognized book marketing and media
relations expert. She is an Adjunct Professor teaching Self-Publishing
for NYU. Penny’s company is one of the leaders in the publishing indus-
try and has developed some of the most innovative Social Media/
Internet book marketing campaigns. She is the author of fourteen
books, including How to Sell Your Books by the Truckload on Amazon

and Red Hot Internet Publicity, which has been called the “leading guide to everything
Internet.”

DARRIN SAPPENFIELD
Assistant Sales Manager, Total Printing Systems
Identifying Your Bring-to-Market Strategy | Sat. 2:30–3:30  PM

In today’s publishing environment, being acutely aware of when to
transition your book production from one model to another is critical to
maximizing revenue, minimizing indirect costs, and containing obsoles-
cence. Darrin, assistant sales manager, has been with Total Printing
Systems for 18 years. His insight draws from a variety of roles and
experience throughout his tenure, including fulfillment, warehousing,

shipping, estimating, and inside/outside sales duties. His vast understanding of job
costing and print models equips him to readily assess your unique project and formu-
late a strategy which aligns your vision with Total Printing Systems’ multi-level produc-
tion solutions, P.O.D., and short or long runs.

Sign up for “Ask the Experts” at bit.ly/PubUAsktheExperts.



LEN VLAHOS
Co-Owner (Incoming), Tattered Cover Bookstore
How to Get the Attention of Indie Bookstores | Sat. 10:30–11:45 AM

Len, along with his wife, Kristen Gilligan, is the incoming co-owner of
Tattered Cover bookstore in Denver, CO. Tattered Cover is a full-service,
multi-location independent bookstore that has been in operation for
more than 40 years. He is the author of two young adult novels, The
Scar Boys and its recently released sequel, Scar Girl. A third book, Life
in a Fishbowl, will publish from Bloomsbury in January 2017. Prior to
purchasing Tattered Cover, Len was the executive director of the Book

Industry Study Group, and prior to that, the chief operating officer of the American
Booksellers Association. He lives in Littleton, Colorado with his wife and two sons. 

BROOKE WARNER
Publisher, She Writes Press
Understanding the Emerging Hybrid Publishing Model | Sat. 2:30–3:30  PM

Brooke, publisher of She Writes Press, is also the founder and presi-
dent of Warner Coaching Inc., where she specializes in helping writers
get published. In her 14 years in the publishing industry, Brooke has
shepherded hundreds books through publication. Brooke’s expertise is
in traditional and new publishing, and she is a champion of writers
committed to making their dream of publishing a reality. Brooke men-
tors memoirists in her course, Write Your Memoir in Six Months, and

sits on the boards of IBPA, the National Association of Memoir Writers, and She
Writes. She is the author of What’s Your Book? A Step-by-Step Guide to Get You from
Inspiration to Published Author and How to Sell Your Memoir: 12 Steps to a Perfect
Book Proposal.

MARK WESLEY
Owner, Me+Mi Publishing
It’s Dangerous to Go Alone | Fri. 4:30–5:30 PM

Wesley has been helping clients succeed and create value for their
customers. From creating products that have sold over $240 million in
the first year, to creating the number one children’s dual language
book series, to having products in every major retail store and ware-
house club, to producing over 20 books that have sold between 30,000
to over a 50,000 units each year. Wesley has been through many frus-
trations, obstacles, failures and victories, and his goal is to share what

he has learned along the way. As Phil Cooke says, “I am not a travel agent, who gives
you the brochure. I am a tour guide who’s actually been there before.”

RICHARD T. WILLIAMS
Director, Small Press United (A Division of IPG)
Identifying Your Bring-to-Market Strategy | Sat. 2:30–3:30  PM

Richard T. Williams has been with the IPG sales department since
2005, and has managed the Small Press United program since its
inception in May 2009. With IPG, he helped develop the special sales
department, working closely with publisher clients to find unique sales
opportunities for books outside of the book trade. Prior to IPG, he was
the operations manager for a local Chicago independent publishing
company for eight years. His current position as the director of SPU

draws from his experience in both the publishing and distribution sides of the book
industry.

DAVID WOGAHN
President, Sellbox
Book Registration for Indie Publishers: Metadata Best Practices to Sell and
Protect Books | Sat. 10:30–11:45 AM
Selling Digital Media in 2016: Challenges and Opportunities for Increasing
Revenues | Sat. 3:45– 4:45 PM

David is a specialist in book and author online presence optimization
and president of Sellbox, an indie publishing services company. He is
also the author of two books and two videos courses including
Register Your Book: The Essential Guide to ISBNs, Barcodes, Copyright
and LCCNs, and the Lynda.com course Distributing and Marketing
eBooks. Before founding Sellbox in 2002, David worked at Los
Angeles-based Times Mirror, former parent of the Los Angeles Times,

in information technology and business development. David led the company’s early
efforts in multimedia publishing and online product development as the co-founder of
Times Mirror Multimedia and later co-founded and served as chief operating officer of
a venture capital-backed sports company, the predecessor of today’s CBS College
Sports Network.
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ANGELA BOLE 
Chief Executive Officer | angela@ibpa-online.org

Just before Angela became IBPA’s Chief Executive Officer, she was
Deputy Executive Director of the Book Industry Study Group (BISG),
which fosters conversation and consensus across all sectors of the
book business. Before that, Angela served for two years as BISG’s
Associate Director and two years as its Marketing and Communi-
cations Manager. Angela also serves as Treasurer on the Board of
Directors for the International Digital Publishing Forum (IDPF).

TERRY NATHAN 
Chief Operations Officer | terry@ibpa-online.org

Terry has held many positions at IBPA and is now the Chief
Operations Officer. He began in the world of book publishing and
with IBPA (then PMA) at the ABA Show in 1992. At the time, the
association had reached a plateau with 900 members and the world
of indie publishing was just beginning to explode. Terry has played
an integral part in helping the association grow to more then 3,000
members. Under Terry’s leadership, IBPA continues to offer cutting

edge educational programs, cost-saving benefits and marketing programs. Terry
also advocates for the rights of independent publishers to level the playing field for
small and mid-sized publishers. 

PATTI GRASSO 
Executive Assistant | patti@ibpa-online.org 

Patti Grasso joined IBPA in 2009. After working in the magazine
publishing industry as a graphic designer for over a dozen years,
she has enjoyed the transition of working in the ever-changing book
publishing trade. She finds fulfillment in being able to help IBPA’s
members with their publishing needs.

MIMI LE
Project Coordinator, Member Benefits Specialist | mimi@ibpa-online.org

Mimi Le became IBPA’s Project Coordinator, Member Benefits
Specialist in Spring of 2015. She handles programs ranging from
Independent Publishing Now! to IBPA’s Cooperative Catalogs. Her
favorite project is IBPA’s Publishing University Online, an educational
program that provides industry experts a platform to share their
knowledge with the publishing community.

JOANNE KENNY
Member Benefits Liaison | joanne@ibpa-online.org

Joanne Kenny recently joined IBPA as their Member Benefits Liaison.
She handles existing and prospective benefits to members, the
Benjamin Franklin Digital Awards, and the Supplier & Services
Discovery Database. She has held many positions in the book indus-
try including publishing sales rep, bookstore manager, and library
page. She is a (nearly) lifelong reader.

IBPA STAFF

GAIL WOODARD
Publisher, Dudley Court Press
Understanding the Emerging Hybrid Publishing Model | Sat. 2:30 –3:30  PM

As publisher at Dudley Court Press, Gail helps authors focus on strate-
gic book development, marketing and sales so their book experience
is satisfying and their books make a difference. A long-time corporate
strategic planner and business consultant, Gail started Dudley Court
Press in 2008 to publish her first book, Pay Attention, Say Thank You –
Seven Rules & Practices for Joyful Living, a 2009 Arizona Book Award
winner. Mother of three grown sons, Gail and her husband have been

‘happily homeless’ for four years, running Dudley Court Press from various locations: 
a beach home on Cayman Brac, a mountain casita in Vilcabama, Ecuador, and an 
off-grid, jungle house in Tulum, Mexico. Gail promotes memoir-writing vigorously,
appreciates the creative turbulence of the publishing world today, and loves helping
thoughtful people realize their book project dreams. DudleyCourtPress.com

Sign up for “Ask the Experts” at bit.ly/PubUAsktheExperts.
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BookGrabbr                                                              Table 122
bookgrabbr.com

BookGrabbr’s platform is built around the most
important question of all—“What is the most pow-
erful way to encourage a reader to read a book?”

Answer—“The recommendation of a friend.” BookGrabbr is built to facilitate readers
reading in exchange for sharing. So when you share your book and one of your 
followers clicks to “Grabb” the content you’ve shared, the system requires them 
to first share the content prior to reading! This creates a viral marketing opportunity.
With just a few readers thousands of people will be exposed to an author’s book!

Color House Graphics                                             Table 101
colorhousegraphics.com

Color House Graphics is a book manufacturer dedicated to
providing top-notch services to authors and publishers. 
We pride ourselves on our advanced technology, customer-
focused communications and personalized services. At 
Color House Graphics, we go above and beyond expectations.
Your project is as important to us as it is you—whether

you’re a first time author or an established publishing company.

Cushing-Malloy, Inc.                                                Table 102
cushing-malloy.com

Cushing-Malloy, Inc. (also known as C-M Books) is one of the
founding book printers in Ann Arbor, Michigan. Since 1948,
our team has produced short to medium run books, as well 
as journals and catalogs for religious publishers, university
presses, and independent publishers. We also offer offset,
digital and eBooks, plus various sizes and finishing options 

to make sure your book stands out in the marketplace. 

DH Freight Consultants                                            Table 105
dickhampton.com

Dick Hampton of DH Freight Consultants represents
Hercules Freight and the American Group. He special-
izes in finding the best rates and fastest delivery with

door-to-door service. Hercules ships from printers and fulfillment houses in the U.S.
American Group handles domestic and international shipments. They ship for many
publishers and understand their needs with the lowest book rates and then they dis-
count an additional 82%! They give all publishers special benefits, such as call before
delivery, power lift gate, and residential delivery, saving you hundreds of dollars.

FamilySearch Discover Center                                Table 106 
familysearch.org/discoverycenter

Introducing a whole new approach to family history!
At a FamilySearch Discovery Center you’ll see your
ancestors come to life with interactive displays, 

fun facts, and exciting things to do. Learn the meaning of your name, see what was
happening the year you were born, and explore an interactive map showing where
your ancestors were born. Answer questions about your own life story in our record-
ing booth and get your family together to talk about your photos and stories.

Foreword Reviews                                                   Table 107
forewordreviews.com

Foreword Reviews is the only magazine exclusively
offering reviews of books from independent
publishers. We share our indie-only coverage with

the widest possible audience thru our print and digital magazine, our website, the
Indiefab Awards, and at international and domestic trade shows. Foreword Reviews
is sold at Barnes & Noble, Books-A-Million, indie bookstores, or by subscription.

Four Colour Print Group                                           Table 108
fourcolur.com

Four Colour Print Group manufactures
illustrated books in both Asia and the USA.
We handle all color proofing and prepress in
the USA at our subsidiary FCI Digital, and are

now offering offset quality digital printing for short-run jobs. We provide phone 
support between your designers and our technicians to handle file issues that 
surface during preflight.

Friesens                                                                    Table 109
books.friesens.com

Any printer can put ink on paper, but the employee-owners
at Friesens are committed to the craft of building amazing
books. Friesens serves the needs of publishers across
North America using the latest equipment operated by a
highly skilled team of prepress, press, and bindery experts.
Given their location at the heart of the continent, they are

well positioned to deliver exceptional quality short-run projects throughout the USA
and Canada. 

FSB Associates                                                        Table 110
fsbassociates.com

FSB Associates is the premier online 
publicity, marketing and branding firm.

Since the inception of the company in 1995, FSB has been a trendsetter in develop-
ing integrated online marketing campaigns that include website development, social
media strategy, and online publicity. We specialize in creating online awareness for
books, authors & publishers.

HF Group Book Partners                                          Table 111
bookpartners.com

HF Group Book Partners is the short run digital
and POD book manufacturing division of HF
Group. Our core services include any type of

book manufacturing, fulfillment, distribution, and inventory management to help
create solutions to fit any need – whether it is hard cover or paperback, color or
black and white.

Hummingbird Digital Media                                     Table 112
hummingbirddm.com

Join Hummingbird Digital Media in Democratizing
E-Book Retailing. We offer a free ebook and
audiobook platform destined to disrupt the ebook
retailing oligopoly of Amazon, Apple, and B&N.

Now publishers can reach their readers with this free turnkey program. Get your
own branded storefront and app. Make up to 73% profit.

Ingram Content Group Inc.                                      Table 104
ingramcontent.com

Ingram Content Group Inc. is the world’s largest
and most trusted distributor of physical and 
digital content. Thousands of publishers, 

retailers, and libraries worldwide use our best-of-class digital, audio, print, print-on-
demand, inventory management, wholesale and full-service distribution programs 
to realize the full business potential of books.
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Jostens                                                                     Table 113
jostens.com

Over the last century, Jostens has continued to innovate 
to provide unique, lasting experiences for everyone that
comes to Jostens. With every customer we create a lasting
impression of customer service and a quality product. From
the first initial quote to the finish product, we’re passionate

about what we do. All Jostens printing facilities are equipped with state-of–the-art
equipment. Jostens is the best choice for your business’ commercial printing needs.

Kobo Writing Life                                                      Table 114
kobowritinglife.com

Kobo Writing Life is the free and simple self-publishing
platform that helps authors reach millions of readers in
over 190 countries. Do you have a story to tell? Are you
the author of a bestseller just waiting to be discovered?

Go global with KWL. Head to kobo.com/writinglife to learn more.

McNaughton & Gunn                                                Table 115
bookprinters.com

McNaughton & Gunn celebrates its 40th anniversary
creating books and making history since 1975! We
continue to partner with many original clients, stay-
ing true to our core value of delivering quality books
that meet our clients’ needs. The books our clients

create today will make history tomorrow.

PartnerShip                                                              Table 116
partnership.com

The IBPA Shipping Program, managed by
PartnerShip®, is a comprehensive inbound and
outbound shipping program exclusively for IBPA
members. Through this free program, IBPA
members receive discounts on small package,

LTL freight, Full Truckload, and tradeshow shipments with FedEx, UPS Freight, YRC
Freight, and others.

Rose Printing Company                                           Table 117
roseprinting.com

Rose Printing Company, established in 1932, 
offers hardcover, softcover, and juvenile binding.
All manufacturing is under one roof—“the Rose
Advantage.” NEW! Shortun digital capacity

includes 2 OCE’s, 2 digital color machines, saddlewire, perfect binding, and case-
binding 25-500 copies, 5-7 workday schedules.

SELF-e                                                                      Table 118
self-e.libraryjournal.com

SELF-e is an innovative collaboration between
Library Journal and BiblioBoard® that enables
authors and libraries to work together to expose
notable self-published ebooks to voracious readers

looking to discover something new. Through SELF-e, libraries are driving a new era
of ebook discovery for small presses and indie authors.

Sheridan                                                                   Table 119
sheridan.com

Are you looking for a partner who can deliver books
when you need them, in the formats you prefer (print or
electronic), and provide you with simple yet effective
publishing solutions? Then look no further than Sheridan.
From 1–100,000 copies, one color to multi-color, paper-

back to case bound, and a variety of eBook and eCommerce solutions—Sheridan
can help make your publishing endeavor a success.

Thomson-Shore                                                       Table 103 
thomsonshore.com

Located in Dexter, Michigan is a 100
percent employee-owned full service
book manufacturing, printing, publish-
ing, production, and distribution 

company, we specialize in fulfilling the needs of book publishers, from an author’s
initial Word document to the end reader. Our business solutions span the entire 
publishing supply chain.

Total Printing Systems                                            Table 120
tps1.com

Total Printing Systems is a digital book manufacturer
offering single to full color on covers and interiors in all
bind styles. Our niche is short-run book printing using
the latest digital technology with high-speed inkjet
web and toner presses. All binding is done in-house.
Print-On-Demand, Ship-On-Demand fulfillment, 

inventory management, and warehousing services are also available. 
Visit tps1.com to experience our Instant Quote pricing tool.

Where Writers Win                                                   Table 121
Writerswin.com

Where Writers Win’s popular Winner Circle “shrinks
the web” for authors! Access to vetted book reviewers
and book bloggers by genre; interactive map of live
book clubs and indie bookstores; interactive festival,

conference, competition calendars; tools and tutorials; partner service discounts and
more. Use code VIPW20 to save $20: writerswin.com/join-today.
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